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Designated Market Area (DMA) #&

largest market in the United States. Consisting
of 1,108,360 TV Households and almost

2,800,000 people, the Baltimore Market covers

11 counties in Central Maryland (including the
major cities of Baltimore and Annapolis).

The Baltimore, Maryland DMA is the 26t
o

WORCESTER

13 2005 MapWatch.com

ety Hou;-e\:]olds Baltimore DMA Totals

Baltimore 315,930 TV Households 1,108,360
Baltimore City 248,440 % Black 26.8%
Anne Arundel 196,170 % Hispanic 2.7%
Caroline 12,600 % Comcast Spotlight 74.2%
Carroll 59,900 % ADS (Satellite) 21%
Cecil 37,640 Persons 2+ 2,796,300
Harford 91.400 Persons 18+ 2,193,500
Howard 103,870 Persons 18-49 1,222,000
Kent 8,270 Persons 25-54 1,178,000
Queen Anre <8610 Men 18+ 1,011,000
Talbot 15,530 Women 18+ 1,140,000

Source: NSI Baltimore 2010-2011
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WJZ Coverage Map

WJIZ COVERAGE MAP

Net Weekly Circulation
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Source: Nielsen 2009 County Coverage Study

Market #26
Total DMA Households: 1,108,360
Total DMA Pop: 2,751,000

Source: NSI County Coverage Study
Net Weekly Circulation
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Baltimore, Maryland

Baltimore Market Profile and Television Advertising Market

Market Rank: 26 Population: 2,751,000 TV Households: 1,108,360

Baltimore is a Heavy TV viewing market: Baltimore over-indexes national levels (for example, Baltimore Prime
Time total Adult viewing | evels wer e 8S36urbei NShRatingst han t he

Maryl andbés economy and consumer s fedenaldovermgnent andiealtimcars t r o n g
facilities, non-profits and a growing technology and telecommunications sector. The Baltimore area will see an
economic boon with growth at Ft. Meade & Aberdeen Proving Grounds as the military consolidates bases.

Maryland has the highest median HH Income in the nation at $69,193 1 38% above the national median.
Maryland is ranked # 2 in percent of employed population in Professional and related occupations. Maryland
has one of the the lowest percent of people below the poverty level in the USA. Source: US Census Bureau

With an Average Effective Household Buying Income of $66,757, Baltimore indexes at 118% compared to the
entire country. Source: Nielsen 2010

Maryland ranks # 3 in the country for percent of people with a bachelor degree or more i 30% above the
national average. Source: US Census Bureau

Maryland ranks #6 in the nation for Home Value. Source: US Census Bureau
Upscale Wegmans, Tr ader Joeds and Harris Teeter Supermarkets t

The Baltimore Sun daily circulation is 195561it hat 6 s equal to only 18% of the
Source: Audit Bureau Of Circulation 3/31/11 M-F Baltimore Sun Avg Daily Circulation

Currently, 22% of the TV homes in the market (243,839 HH) now receive national cable programming via
satellite (ADS) without ability to carry any local cable insertion spots. Source: NSI Ratings 2011

Comcast Spotlight (interconnect) only reaches 73% of the DMA. Source: NSI Ratings 2011

STATION SPECIFIC INFORMATION

WJZ is Baltimoreds MatketEdverage: dHF statibhS WJIZ| VIPBMID, and WMAR cover all 11
DMA Counties, whereas UHF Stations WBFF, WNUV, and WUTB cover primarily Baltimore City and Baltimore
County. Source: NSI Ratings 2011

WJZ(CBS)over-i ndexes the CBS Network Prime Time Household Ra
Source: NSI Ratings

WJZ has Baltimoreds only 3 hour FdcvB!l imewsu dh |oode48\ail nt i tmhoer
local newscast.

WJZisBal t i mor e6s Sipngboth bcalrofassional teams (NFL Ravens, MLB Orioles), 2 different
Football programs ( Ravenés Post Game and Football Talk), CBS Golf
Madness.

Sources: NSI Ratings, US Census Bureau, Audit Bureau of Circulation,
WJIZ Demographics USA
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The Baltimore DMA

Market Facts

Household Income: Education:
60% - Over $50K 58% - College Educated
45% - Over $75K 13% - Post Grad Degree

29% - Over $100K
Occupation Summary:

Home Value: 45% - White Collar
43% - Over $250,000 9% - Self Employed / Small
24% - Over $350,000 Business Owner

10% - Over $500,000

Household Investments:

29% - Own Stocks

29% - Own Mutual Funds

21% - Own Money
Market Funds

Home Ownership:
73% - Own Their Home

@]3W Iz Source: 2011 Scarborough
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WJZ Multi-Media Opportunities

Traditional Media

Awazi Tv

AWJZ.com / CBS Local Baltimore

ACBS Radio: WWMX, WLIF, WJZ-FM, ESPN-AM, WHFS

ASponsorships: Programs, News, Features, A/V BBs

AFranchises: Closed Captioning, Coffee With, Manic Monday, Traffic, Healthwatch, Allergy/Pollen
Watch, Ask The Expert, Getaway Forecast s,
Eve Live, WJZ Post-Game Shows and Football Talk, ESPN Pre-Game Shows

ARIOT: National Coordination of multi-media promotions/campaigns including CBS Radio, Internet,
Outdoor and TV in multiple CBS O & O markets

AEco-Media Green Initiative

Sports

AACC/SEC college basketball and football
Digital Media AMarch Madness
Products and Services: AMasters / PGA Championship / PGA Golf
AHomepage/Section Takeover AOrioles - 20 games
ASection Sponsorships AUS Open
ACustom Micro sites, Contests, Slideshows, ARavens and AFC football

Banners
ARich Media: flash, expandable images,

AMobile text str(‘je;mlngl \g?ec; ASalute to Heritage Oratory Contest - February
AL 9 IIeP o anL Tg;f as ABaltimore Orioles Weather School - May

R s - 16TS ARide Across MD i May/June
s il ARoar for Autism - Spring
Ain-banner streaming video AUnv. of MD Half Marathon - Spring

Community Events

AGeo-tar_geting, gontextual targeting AMD Food Bank Orioles Drive i August
é?atm pglgF)n t;ack.mg AGreat Prostate Challenge i September
relee Darlner. AACS Making Strides i October

ABaltimore Sun.com AFestival of Trees i November

ANew Year 6s-Dé&enterLi ve

Products and Services

AFull Commercial Production Team: writers, producers, videographer, sound, lighting, editing
ACommercial Concepting: Campaigns, commercials, PSAs

AMarket research: Scarborough, Nielsen, Kantar

ACross-promotional partners (radio, 3'-party)

Alncentive programs/trips/promotions: US Open, Letterman, various CBS promotions (i.e.:
Price Is Right, Amazing Race, Survivor, Big Brother). Subject to availability.
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WJZ NEWS ANCHORS

Don Scott has spent the last quarter century watching the sun come up along side
Marty Bass on the Eyewitness News Morning Edition, dealing with the day's news,
checking in with the "live" reporters doing the breaking news beat and directing drivers
to WJZ Traffic Control updates. But a decade before that he was the guy on the street,
and having been there certainly seems to help get the "right now" stories reported better
and clearer than anywhere else.

Don came to WJZ in July of 1974 when he was just 24 and immediately found himself in
the midst of a garbage workers' strike with city police officers going out on the picket
lines themselves a day or two later. It was a hectic first week and a half, but it certainly set the pace for the next three
plus decades on the streets and in the news studio.

Don and Marty also anchor the noon newscast -- a broadcast that often triples the audience of any on at the same time!

Baltimoreans rise and shine with the dynamic morning duo of Marty Bass and Don
Scott. Some viewers may even skip their morning cups of java as long as they get
their fix of Marty in the morning. Known for his unique take on everyday events, Marty
also preps area residents to handle the day's weather with his series of early morning
and noon weather reports.

Marty started in the broadcasting business in high school, working part-time as a disc
jockey at a local radio station in the Louisville, Kentucky area i the place where he
grew up. His passion for broadcast only accelerated with time. He went on to graduate from Southern lllinois University
in Carbondale with a degree in radio/television, and then entered broadcasting fulltime.

His early jobs were in radio but professional journalists encouraged him to switch to the television side. He took their
advice, working in television markets east of the Mississippi before joining the Eyewitness News family in 1977.

Marty holds the distinction of helping to define early morning news for the broadcast business by anchoring Baltimore's
first early morning newscast. As for his co-anchor at the time? The indomitable Oprah Winfrey, who worked for the
station during the early '80s.

Mary Bubala joined WJZ in December 2003. She now anchors the 4-4:30 p.m. and
5 p.m. newscasts and continues to report on a daily basis.

A native of Chicago, Mary has made Baltimore her home and has great industry
contacts. She first came to Maryland in the summer of 1997 as a general assignment
reporter for a local Baltimore competitor, who saw her talents and soon moved her to
that station's weekend news in an anchor position.

Mary began her career in upstate New York at WENY-TV after graduating from Ithaca College with a journalism
degree. She stayed in this section of New York State for a number of years, working her way up to successively larger
television markets as weekend anchor for WBNG, the CBS affiliate in Binghamton, and for WOKR-TV in Rochester.

Mary also has been recognized for her reporting and anchoring by the Associated Press in other cities, including

Harrisburg, Pa. where she anchored the noon and 5:00 p.m. news for ABC affiliate WHTM-TV before settling in
Baltimore.

O) % s
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WJZ NEWS ANCHORS

As anchor of WJZ 13's Eyewitness News at 4:00 p.m. and 5:00 p.m. along with Mary
Bubala, Kai Jackson brings many Baltimoreans their first news of the evening. He
lets them know what has happened in the region and world during the day.

His steady calm and warm smile make him an area favorite i just the person to "invite"
into your home for an hour each night as you digest the day's news.

Kai was hired by the station as a general assignment reporter in 1993 and quickly
moved up the ladder, becoming co-anchor of the weekend editions of Eyewitness
News. Kai joined Sally Thorner on the 5 p.m. news in 1999.

The station frequently sends him out into the field to report live from hot spots around the region or to anchor the news
from remote locations.

The Emmy Awardi winning journalist has traveled to such exotic locations as China,
Jamaica and West Africa to report the news. Denise also covers the homefront from
locations around the U.S. and Maryland, bringing local, national and world events into
sharp focus viewers.

Even sports fans are familiar with Denise's work, which has included covering
Baltimore's search for an NFL team in Chicago to the Ravens quest for the Super Bowl
trophy in Tampa.

For a number of years, viewers met many of Maryland's most fascinating citizens on her interview show called "Get To
Know." Many high school students benefited from watching her series on a group of Baltimore teens who went to West
Africa in 1992 and shared their experiences to home audiences via WJZ 13. That same series was shown at local
museums and at the National Post Office in the nation's capital.

Her journalistic efforts have garnered Denise a host of awards in addition to the aforementioned Emmys. The Society of
Professional Journalists honored her for her reports from China, titled "Baltimore East." Her series on troubled students in
the city schools' Future Program earned her both a Maryland State Teachers Association award as well as a national
Angel award. The list doesn't stop here.

When Marylanders look for evening news, their favorite news team is WJZ 13's Vic Carter
and Denise Koch, who anchor Eyewitness News at 4:30, 6:00 and 11:00 p.m.

Vic has brought local viewers in touch with some of the nation's biggest stories, from
Capitol Hill and White House matters to breaking events in Atlanta, Cuba and even Deep
Space.

His career in broadcast journalism has taken him around the world, reporting from Cuba,
Colombia, South America, Liberia, Kenya and Europe.

Political news is of special interest to Vic, who has met and/or interviewed six United States presidents, covered two
presidential campaigns and several national political conventions.

Vic started in television two days after he graduated cum laude from Morehead State University in 1978. At the age of 23,
he received the George Foster Peabody Award, broadcasting's most prestigious honor. He was named Journalist of the
Year by The School of Journalism at the University of Georgia and was inducted into the National Association for Black
Journalists Hall of Fame.

O) % s
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WJZ WEATHER

When skies turned cloudy, some little boys would catch frogs. Not Bob Turk. He caught
the rain. According to his mother, Bob created a rain well and device for measuring
precipitation. Collecting that data was "fun.”

Today, it's still fun and part of Bob's everyday routine as Baltimore's most respected
weathercaster--the person viewers depend on for weather updates during weekday
evening newscasts on Channel 13.

It was Bob who helped WJZ select the Doppler radar weather system known as First Warning Weather and put the station
further on the map as the first Baltimore television station to have such sophisticated weather forecasting technology.

First Warning Weather's local live Doppler radar enables the weather team to track rain and storms from neighborhood to
neighborhood.

Bob, who has been an associate member of the American Meteorological Society since 1975, earned a B.S. degree in
geography from the then-named Towson State College and Master's degree in the same subject from the graduate school
of Indiana University of Pennsylvania.

Tim Williams has the sort of engaging personality and poised self confidence that
makes even viewers who don't like to get up on the weekends come alive with smiles.

He anchors the weekend morning newscasts with Jessica Kartalija. He also lets
viewers know whether their Saturday afternoon cookouts will be washouts or whether
to invest in window air conditioners to prep for a Sunday heat wave.

Tim also reports on breaking news and other unfolding events of interest to residents
of this region.

Meteorologist Bernadette Woods graduated from Penn State University with a B.S.
degree in meteorology. She furthered her studies at L'Universite des Sciences Humaines
in Strasbourg, France.

In 2004, she was honored by the American Meteorological Society with its Television
Seal of Approval, and has received several prestigious awards for her work from
AccuWeather.

Bernadette launched her career at AccuWeather, piloting a daily streaming weather
video segment and forecasting for hundreds of media clients throughout the U.S.

Bernadette received a 2006 Emmy Award for Best Weathercaster.
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WJZ SPORTS

Mark Viviano is sports director for WJZ.

Most recently, Mark was studio anchor and national correspondent for CNN-Sports
lllustrated, a position he assumed after leaving the Baltimore NBC affiliate television
station WBAL-TV in December 1999.

Baltimoreans will remember him as the weekend sports anchor and reporter for that
station, as well as for his role on sister radio stations WBAL-AM and 98 Rock FM as
the morning radio sports anchor and evening/weekend call-in host for sportsi related
programming.

Mark originally came to Baltimore from the Midwest where he worked for WDTN-TV in Dayton, Ohio as weekend
sports anchor. He also served in a similar capacity at WCRG-TV in Cedar Rapids, lowa.

Career highlights include earning national recognition as the reporter who broke the story of the Cleveland Brown
relocation to Baltimore in November 1995.

He also was selected to carry the Olympic torch through Baltimore en route to its final destination at the 1996 Summer
Olympics in Atlanta.

O) % s
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WJZ

4th Otr 2011

MONDAY-FRIDAY

SATURDAY

SUNDAY

Rise & Shine

n

Morning Edition

n

CBS This Morning

Maury Povich

n

Let's Make A Deal

The Price Is Right
Eyewitness News
Young and Restless
Bold and the Beautiful
The Talk

Dr. Phil

Eyewitness News

Eyewitness News

Eyewitness News
CBS Evening News
Entertainment Tonight
CBS Prime
Eyewitness News
David Letterman

Craig Ferguson
Entertainment Tonight
Dr. Phil

CBS Up to Min /
Entertainers (Fri)
Paid (Fri)
CBS Morning News

House Smarts
Storm Stories
Eyewitness News

Eyewitness News

CBS News

It's Academic
Kids

CBS Sports /
Various

Eyewitness News
CBS Evening News
ET Weekend
CBS Prime
Eyewitness News
Criminal Minds

The Unit

Without A Trace

ET Weekend

Paid

American Athlete/Paid

Paid Program
Paid Program
Paid Program
On Time
Kids

Eyewitness News Sunday

CBS News

Your New Home
Face The Nation
Paid Program
CBS Sports /
Various

CBS Evening News
Eyewitness News
CBS Prime

Eyewitness News
Criminal Minds

Numb3rs
Paid Program
TBA
Paid Program
CBS Up to Min

CBS Morning News

CJdcom
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Baltimore Prime 4t Qtr 2011

I S 1B

How | Met Your Mother

The Amazing Race

The Good Wife

Revised: 5/18f11

CSI: Miami

Indic ates returminghnew time period

Indiicabes mew s how

NOTE: SCHEMNALE SUBJECT TO CHANGE

NBC Sunday Night
Foolball

Once Upon a Time

Allen Gregory

Desperate He T

Family Guy

American Dad

Pan fum

CJEBcom

3725 Malden Avenue

Baltimore, Maryland 21211-1322

410-578-7500

Termra Nova Gossip Gird Law & Order: SV
2 Broke Girls The Sing Off Dancing wilh ihe Stars
Two and a Half Men -
House Hart of Dixie Law & Order: SWVU
Mike & Mdily
Hawaii Fve-O The Playboy Club Caslle
Last Man Standing
NCIS Glee 90210 Cold Case
KMan Up
The Biggest Loser
New Girl
. Dancing with the Stars
NCIS: LA R ils St Ringer Cold Case
Raising Hope
Unforgeitable Parenthood Body of Proof
Up Al Night The Middle
Sunivor: South Pacific HE8R Bum Ndlice
Free Agents Suburgatory The X Fachor
Modem Famiy -
Griminal Minds Harry's Law Amesica’s Next Top Bum Nolice
Endin I Hate KMy Teenage Modal
il Daug hber
CSr Law & Order: SVU Revenge
The Big Bang Theory Commumnity
The X Factol
Charlie’s Angel < " | he vampire Diaties |  wWithout A Trace
How To Be A Genfleman Parks & Recreation Resullts S howr
The Ofice
Person of Inferest Grey's Anatomy Bones The Secret Circle Without A Trace
Whitney
The Menlalist Prime Suspect Prnale Praclice
Exireme Makeover: _ —_
A Gifted Man Chuck H Edition Kitchen Nightmares Nikita Monk
TSl: NY Lrirnm Shark Tank Finge Supematural Monk
Blue Bloods Datcline 2020
Rules of Engagmernt Cops.
Prime Repeals
Comedyitime Saturday Cops
Saturday Night College | America’s Mast
Criimelime Salurday Prime Repeals Football VWanied (Specials)
48 Hows Myslery Prime Repeals
Minutes Football lerl n America's Funniest The OT
America Home Videos Cleveland Show
The Simpsons




WJZ is Marvland’s Sports Staticn

Event JAN FEB MAR APR MAY JUN JUL AUG SEP OoCT NOV DEC

Ravens Football

NFL Football

NFL Playoffs

College Football

Maryland Basketball

NCAA Basketball

Orioles Baseball

CBS Golf

Masters Golf

PGA Championship

US Open Tennis

Sports Spectacular
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